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Tutor Marked Assignments (TMA)

Second Year

ASSIGNMENTS – 2012-13

Dear Students,

As explained in the Programme Guide, you have to do one Tutor Marked Assignment in each course. We

are sending the assignments for BRL-006, BRL-007, BRL-008,  ECO-01, BCOA-001 and AMK-01

together.

Assignments are given 30% weightage in the final assessment. To be eligible to appear in the Term-End

Examination, it is compulsory for you to submit the assignments as per the schedule. You must submit the

Assignments to the Coordinator of your study centre before submitting the Term-End Examination Form.

Before attempting the assignments, you should carefully read the instructions given in the Programme

Guide.

These assignments are valid for two admission cycles (July 2012 and January 2013). The validity is

given below:

1. Those who are enrolled in July 2012, it is valid upto June 2013.

2. Those who are enrolled in, January 2013 it is valid upto December 2013.

You have to submit the assignment of all the courses to The Coordinator of your Study Centre. For

appearing in June Term-end Examination, you must submit assignments to the Coordinator of your

study centre latest by 15th March. Similarly for appearing in December Term-end Examination, you

must submit the assignments to the Coordinator of your study centre latest by 15th September.

Note : In case you receive the study material and assignments late, you can submit the

assignment responses within one month after receiving the study material.
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TUTOR MARKED ASSIGNMENT

Course Code : BRL-006

Course Title : Buying and Merchandising–I

Assignment Code : BRL-006/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

(A)  Short Type Questions

1. Explain the ‘bottom up’ merchandise planning process. (10)

2. What do you mean by ‘brand’? Describe various components of brand management. (10)

3. Describe briefly the category management 8 step cycle. (10)

4. Explain various factors that affect sales forecasting. (10)

5. Distinguish between:

(a) Mark up plan and Mark down plan

(b) Direct expenses and Indirect expenses (5+5)

6. What do you mean by assortment planning? Explain its various components. (10)

7. Write short notes on:

(a) Inventory

(b) Open – to – buy (5+5)

(B) Essay Type Questions

8. What do you mean by vendor selection? Outline various steps involved in the vendor selection process.

(15)

9. Explain the meaning of ‘turn returns into sales’. Describe the customer service skills for success in this

field. (15)
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TUTOR MARKED ASSIGNMENT

Course Code : BRL-007

Course Title : Store Operations–I

Assignment Code : BRL-007/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

(A)   Short Type Questions

1. “India retail store is on the verge of change”. Explain the statement with respect to Indian Retail

Industry. (10)

2. What are the advantages and disadvantages of having a centralized ware-house? (10)

3. What are the limitations of sticking to a corporate goals or proto-type? (10)

4. What important steps are followed in setting up an SOP? (10)

5. Which are the important drivers in Retail Trade? (10)

6. Explain the philosophy behind anti-theft security systems. (10)

7. How do you discriminate between conventional and contemporary retail formats? (10)

(B) Essay Type Questions

8. How can one classify retail customers into target groups based on purchasing patterns, demographics,

and market data, and then develop effective promotional programs for cost-efficient use of budget?

Explain with the help of a suitable example. (15)

9. Show the organizational structure of a large retailer and explain how does it differ from that of a small

retail organization? (15)
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TUTOR MARKED ASSIGNMENT

Course Code : BRL-008

Course Title : Human Resources

Assignment Code : BRL-008/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

(A)  Short Type Questions

1. Discuss the emerging challenges for Human Resource Manager in the changing business scenario of

retail business in India. (10)

2. What is job analysis? Describe the components of job analysis with reference to Retail Store.

(10)

3. Define ‘recruitment’. Explain the methods of recruitment. (10)

4. What is meant by selection? Discuss the steps involved in selection process. (10)

5. Define ‘communication’. Explain the ways to improve the effectiveness of communication. (10)

6. Explain Herzberg’s “two factor” theory and differentiate it from Maslow’s theory. (10)

7. “A sound grievance procedure must contain some essential features”. Explain.   (10)

(B) Essay Type Questions

8. What do you mean by performance appraisal system? Explain the essentials of performance appraisal

system in a Retail Organisation. (15)

9. “Manpower planning is a process of estimating the future needs of manpower”. Discuss the statement.

(15)
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TUTOR MARKED ASSIGNMENT

Course Code : ECO-01

Course Title : Business Organisation

Assignment Code : ECO-01/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

1. What are the essential requisites of an ideal form of business organisation? Explain the criteria for the

selection of the form of organisation. (20)

2. What is channel of distribution? Discuss the various factors which influence the choice of channel of

distribution. (20)

3. (a) “One man control is the best in the world”. Comment.

(b) What is stock exchange? Explain its various functions. (10+10)

4. Distinguish between:

(a) Commerce and Industry

(b) Advertising and Publicity

(c) Departmental Organisation and Public Corporation

(d) Wholesalers and Retailers (4×5)

5. Write short notes on:

(a) Development Banks

(b) Insurance

(c) Government Company

(d) Warehousing (4×5)
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TUTOR MARKED ASSIGNMENT

Course Code : BCOA-001

Course Title : Business Communication and Entrepreneurship

Assignment Code : BCOA-001/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

1. What is Business Plan? What factors are to be considered while preparing it? (20)

2. (a) Identify and describe the three major sources of information that supply data related to

entrepreneurial perspectives.

(b) “It is true that most successful entrepreneurs have failed at some point in their business careers”.

Explain the statement with suitable examples. (10+10)

3. Differentiate between any four of the following:

(a) Innovations & Creativity

(b) Financial Appraisal and Marketing Appraisal

(c) Sole Proprietorship and Partnership

(d) Entrepreneurship & Intrapreneurship

(e) Entrepreneur Vs. Administrator (4×5)

4. Briefly comment on any four of the following:

(a) Values are the core beliefs upon which the organisation is founded.

(b) Entrepreneurs are born not made.

(c) Proposals can be written for many purposes and in variety of formats.

(d) Entrepreneurship is nothing but a combined effect of innovation.

(e) An entrepreneur is an enterprising individual who builds capital. (4×5)

5. Write short notes on any four of the following:

(a) Self-Employment

(b) Report Writing

(c) Vocational skills

(d) Break Even Point

(e) Co-operative Society (4×5)
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TUTOR MARKED ASSIGNMENT

Course Code : AMK-01

Course Title : Marketing

Assignment Code : AMK-01/TMA/2012-13

Assignment Coverage : All Blocks

Maximum Marks : 100

Attempt all the questions

1. (a) What is sales promotion? Describe the various sales promotion tools used by marketers.

(b) Explain the concept of product life –cycle (PLC) (10+10)

2. (a) Define culture. How does it influence consumer behavior? explain.

(b) Explain various marketing concepts.                                                    (10+10)

3. (a) What is packaging? Explain the various strategies of packaging.

(b) What would be the most suitable channel of distribution for the following products & why?

(i)  Television (ii) Milk (iii) Car (iv) Hair oil (10+10)

4. Differentiate between:

(a) Marketing mix and Promotion mix

(b) Brand name and Trade mark

(c) Supplier and Intermediaries

(d) Durable goods and non-durable goods (4×5)

5. Write short notes on:

(a) Penetration pricing strategy

(b) Steps in new product development

(c) Family branding

(d) Market segmentation (4×5)


